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TERM 3: The Book as a Product

Covers, pricing, marketing, and selling your book.

Writing a book is one thing. \
Turning it into a product readers can discover

SALES OVERVIEW PRICING CALCULATOR
and enjoy is another. ;::" 5 s4.99
S 54.20
This six-session term explores the practical ,:: :N:::::ﬁ e
realities of publishing, helping you make i Pt s9.4

informed decisions and avoid costly mistakes. 0 Estmated Proft  S70

JANE HOLLOWAY

Practical guidance to help you move Aushor

forward with confidence.

quories that s1ay with you

At The Redcliffe Treehouse o e Oo Maximum 12 participants
::t|  for six weeks

Redcliffe QLD . = . £33 small group learning
July to August

WHAT YOU'LL EXPLORE IN SIX SESSIONS
o Design & Typography 9 Knowing Your Audience e Pricing & Profit

Understand what makes book covers
work, why typography matters, and
how design influences buying

Discover who your readers are, how Learn how royalties, printing costs
to reach them, and how to write and profit margins actually work.
compelling blurbs and author bios.

decisions.

o Author Presence 6 Selling Your Book @ Book Launches & Marketing
Build an author platform that Explore local and online sales Plan realistic launches, avoid
supports your goals without channels, bookshops, markets, commeon marketing mistakes and
consuming your life. libraries and community events. set achievable expectations.

WHAT YOU'LL WALK AWAY WITH INCLUDED
C.)/ QOO . Printed participant workbeook
() ‘ Six facilitated workshops
Design With Know Your Reader Market Realistically Small group discussions
Confidence : Develop a clearer Learn practical Practical publishing insights
Understand what understanding of approaches te \ - el
makes book design your audience and pricing, promotion No homework
effective and how to hew to connect H and selling that No assessments
brief a designer. ; with them. i actually suit your book. Beginner friendly
INVESTMENT ENROL TODAY o
E For enquiries or enrolments Q% MAXIMUM 12 PARTICIPANTS
! O email contact@scribbly.com.au
(O  For a personal conversation .
Full 6-week term £\ contact Katy at scribbly.com.au

— katy.m@scribbly.com.au

This course is educational in nature. It does not provide legal, financial, or psychological advice.



